
NOSTO CASE STUDY  I  Red Hot Sunglasses

Creating a shining  
customer journey



“ Nosto is a very functional and transparent  
tool allowing us to switch on and off different  
overlays seamlessly. The system is very clear and 
concise, we can track best performing tools and 
proactively amend different features on the fly.

Philly Blackett
eCommerce Manager at Red Hot Sunglasses

www.redhotsunglasses.co.uk

Established in 2010 Red Hot Sunglasses is an 
exclusive online designer eyewear boutique 
selling a wide selection of luxury, high-fashion 
designer eyewear for both men and women.  
Red Hot Sunglasses also stock an extensive range 
of sports specific eyewear designed to meet the 
demands of high-intensity outdoor sports.

Challenge
 
As the majority of online businesses, Red Hot 
Sunglasses was struggling with the home page 
bounce rate and were not able to fully utilize the 
power of search for increased conversion.  Nosto 
was chosen as solution provider due to the tools 
it would offer to increase sales through channels 
where Red Hot Sunglasses had not traditionally 
been strong with.

Red Hot Sunglasses is powered by 



FRONT PAGE RECOMMENDATIONS

The home page is by far the most common 
landing page for all visitors and thus has the 
most significance reducing the bounce rate and 

enticing customers to browse further. 

Red Hot Sunglasses showcases automatically 
and in real-time updated bestseller lists with 
across the store to inspire visitors with trending 
items. This not only increases conversion but 
reduces bounce and works as a great welcome!

Browsing history recommendations were 
added to allow easy and visualized back and 
forth browsing enhancing the overall browsing 
experience for customers with a previous 

browsing history.

Nosto’s browsing history 
recommendation is generating a 
whopping 10% conversion on the 

front page. 

10% 
Conversion



SEARCH PAGE RECOMMENDATIONS

Don’t let typos spell disaster for your business! Red 
Hot Sunglasses anticipates common misspellings 
by suggesting products that others have purchased 
following similar erroneous searches, keeping shoppers 

on their way to the till whatever their spelling.

PRODUCT PAGE CROSS SELLERS

Red Hot Sunglasses recommends additional and 
complementary items to the product currently being 
browsed, making it easier for visitors to find exactly what 
they are looking for. The product based cross selling 
recommendation is filtered by category, ensuring only 

items in the same category are displayed. 

9% 
CTR

21% 
CTR



RETARGETING THROUGH FACEBOOK ADS 

Red Hot Sunglasses is using Personal 
Re-engagement ads to target customers 
who visited the online store previously 
but didn’t go on to purchase anything. By 
recommending products picked just for 
them based on their previous shopping 
behavior, Red Hot Sunglasses is able to 
easily entice customers back to the store. 

Red Hot Sunglasses  encourage shoppers 
who added items to cart but didn’t 
quite make it to checkout, to complete 
their purchases using  Abandoned Cart 

Recovery ads.   

Red Hot Sunglasses is 
generating a 26x ROAS 
with Abandoned cart 

recovery ads!

26x 
ROAS
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