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“  Nosto has allowed our business to grow, 
conversions to skyrocket, and customers to have a 
seamless user-experience when discovering new 
products that meet their needs.

Russell Saks 

CampusProtein.com, CEO I campusprotein.com

About  Campus Protein 
When fitness is your lifestyle, supplements 
become a necessity. But according to Campus 
Protein spending lots of money on them doesn’t 
have to be. Established by two Indiana University 
meatheads in 2010, Campus Protein has grown to 
a business with over 1000 sales representatives 
selling supplements at 250 campuses, and a 
hugely successful online store shipping worldwide. 

Challenge
Established for the students, by the students, 
Campus Protein wanted to make the shopping 
experience in their online store as convenient 
and inspiring for their target market as possible - 
ensuring each customer walks away with the right 
items for them and returns a happy customer.  
“Nosto provided the best technology over all the 
other options we had. Between the actual tech 
and the customization it was a no brainer for us.”  
- Russell Saks CampusProtein.com, CEO.
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Product recommendations  
on Campus Protein

Best Sellers and Trending Products 
Campus Protein displays on their home and 
category pages the most popular items currently 
in stock. This not only allows customers to get a 
preview of the store selection but also inspires 
both new and returning visitors to browse 
further in the store. 

Recently viewed items  
Displaying a customer’s browsing history on the 
category page allows for easy back and forth 
navigation between interesting items. Campus 
Protein is seeing a whopping 10% conversion 
rate with this recommendation type on their 
category page. 

10% 
Conversion

9%
CTR
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Shopping Cart Recommendations

By displaying recommendations of items 
that are highly related to the shopping 
cart content, Campus Protein not only 
offers great customer service, but entices 
customers to additional purchases - with 
great success! 

The conversion rate for 
customers engaging with the 

recommendation is 15%. 
15% 
Conversion

Product recommendations  
on Campus Protein
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8.5%
captured email 

addresses

Campus Protein is seeing a 12% CTR and 
have been able to capture 8.5% of otherwise 

lost email addresses with the Pop-up. 

Site Abandonment Pop-up 

Campus Protein implemented a site 
abandonment pop-up that is displayed to 
visitors who are about to leave the store 
without completing a purchase. 
 
The pop-up offers 5% off the next purchase 
in exchange for a newsletter subscription. 
This is a great way of capturing valuable 
email addresses from new visitors to the 
store, while also enticing the customer to 
complete their purchase.

Product recommendations  
on Campus Protein
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Best Sellers and Trending Products

Campus Protein also displays best sellers in 
an email widget added to Klaviyo emails. The 
widget allows CP to display the hottest items 
in real-time, inspiring customers to return 
shopping.

Personalized Recommendations

The email widget added to Campus Protein’s 
Klaviyo powered emails uses individual 
customer behavior to display items that are 
most likely to convert. The widget gives more 
weight for items the customer visited more 
frequently or held in their cart, while excluding 
items already purchased. 

Product recommendations  
on Campus Protein

22% 
CTR

The personalized recommendations email 
widget is generating a 22% CTR.



UK
26-28 Hammersmith Grove 

London, W6 7BA

Finland
Aleksanterinkatu 15 A

00100 Helsinki 

Germany
Winsstraße 62–63

10405 Berlin 

USA
205 E 42nd Street – 20th Floor

New York, NY 10017

Sweden
Regeringsgatan 25
111 53 Stockholm

sales@nosto.com
www.nosto.com


