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After a scorching summer, it looks like autumn is finally here. 
And with it come those dreaded words: ‘The holidays are coming!’

It may feel too soon, but it really isn’t. You only have 10 Mondays left 
until Christmas Day. And in between: 

• Halloween

• Singles’ Day (China) 

• Click Frenzy (Australia)

• Thanksgiving Day (USA)

• Black Friday

• Cyber Monday 

…not to mention the post-Christmas period that brings with it Boxing 
Day sales, the new year and January sales. 

The Golden Quarter, as it’s now known, is here, and its light is 
only getting brighter. From 2016 to 2017, the total amount of sales 
over the holiday season grew by nearly 15%, reaching a mind-
boggling $108.2 billion.1

While eMarketer is predicting this growth to slow in 2018, it looks as 
though mobile will continue to dominate.2 A massive $35.9 billion - 
that’s 33% of total online sales - was spent on mobile devices over 
the holidays in 2017.3 With 64% of shoppers turning to mobile search 
for ideas about what to buy, it’s no surprise the share of online sales 
going to mcommerce is still on the rise.4

Over 50% of shoppers are open to trying new brands and 
products during the holidays, so it’s important you get your 
marketing right to cash in on the season. 

1. CMO.com, 2018
2. eMarketer, 2018
3. CMO.com, 2018
4. Think with Google, 2018
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This lookbook takes 
a peek at some of 
the bright stars from 
last year’s holiday 
season to inspire 
you and delight 
your customers.



There’s no denying it, Halloween is awesome. But it’s more than 
just kids trick-or-treating and fancy-dress parties. In fact, last year, 
spending for the holiday reached £320 million in the UK and $9.1 
billion in the US.5

In 2017, big brands from around the world embraced all things 
creepy in some spectacular campaigns, from Topshop and Fortnum 
& Mason to Chipotle and American Eagle. It’s simple, just a few 
tweaks and you can transform your emails. 

We loved the way Baking 
Mad used Halloween 
to inspire readers. 
Simply by having some 
fun with its copy and 
inserting some boo-
tiful Halloween themed 
graphics, Baking Mad 
has embraced Halloween 
with minimal effort. 

Spooktacular templates

5. eMarketer, 2018
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Kezie worked with dotmailer’s 
Creative Services to create a brand 
new template to tempt shoppers 
with new and exotic foods 
with a creepy twist. 



While Thanksgiving isn’t as big a shopping day as the weekend 
that follows it, it represents a fantastic opportunity for any 
brand operating in the US market.

Thanksgiving is a chance for you to tell your brand’s story, share 
a message, and connect with your audience on a new level. It 
reminds customers about the people behind the brand who are 
exactly the same as them. 

We love this email from Casper. ➞
The copy is light, simple, and super relatable to the millions 
of people looking forward to that inevitable food-coma after dinner. 
We especially love the CTA button at the close of the email. If only it 
really could transport us to bed!

Similarly, Anthropologie opts for a simple message encapulating 
the sentiment of the holiday. The email’s graphics are a beautiful 
blend of Christmas and fall, acting as a subliminal prompt to get 
customers thinking about Christmas over Thanksgiving. 
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Connect with your customers



In the US alone, from Thanksgiving to Cyber Monday, ecommerce 
generated a total $19.6 billion in sales.6 Across Europe, the whole 
weekend of online shopping reached over €6 billion – not bad 
considering it’s still a relatively new holiday there.7

According to Google, in the last two years, mobile searches 
containing the words ‘Black Friday’ have increased by 80%. If 
you’re not already including this weekend in your marketing 
tactics, you’re missing out big time. 

We love this design by Nike. Traditionally, the brand sends emails 
with tons of white space but, in honor of Black Friday, it’s switched 
it up big time, featuring nothing but black products. It’s also a 
refreshing tactic to launch an exclusive all-black range rather 
than bombard customers with discounts. 

We also love this Cyber Monday email from Habitat. With a 
simple design, the homeware brand created a sense of urgency with a 
‘we are running low’ header, encouraging customers to buy. 

Try something new

6. CMO.com, 2018
7. eMarketer, Holiday Shopping in Europe, 2018
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➞



One of the best things about the holidays, for marketers 
especially, is that it lasts almost a whole month. You’ll have a 
better chance to engage with your customers because they 
want to hear from you; they want to be inspired during the mad 
dash to buy presents before the big day. 

Charlotte Tilbury nailed the inspirational content with its 
custom-built interactive gift guide email. 

Depending on the option they hover over, readers are presented 
with gifting suggestions. The brand worked with dotmailer’s 
Professional Services experts to ensure the entire campaign 
translated seamlessly to mobile, too – the perfect way to delight 
customers on the hunt for the perfect present. 

Want to know more about dotmailer’s amazing Professional 
Services team? Check out the dotmailer website or talk to your 
account manager today. 

Building up to the big day
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In terms of getting the house ready for the inevitable visitor, we 
loved this campaign dotmailer helped create for Lights4fun.

For seven days the brand  
offered customers a 24-
hour deal with a bonus 
offer at  the end. We really 
liked how customers had 
to ‘switch on’ to get their 
deal. Super on brand! 

The campaign was teamed  
with a cool landing page  
with a ‘light on-light off’  
toggle where customers  
could access their deals. 

 

Building up to the big day 
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As the holidays approach it’s essential you prepare as early as possible. 

It’s time to start thinking about your templates. Do you need a 
special holiday template for the season? Maybe you’d like to include 
an interactive element in your emails, like a spinning wheel to reveal 
your Black Friday deal? Are they mobile-ready? 

And don’t forget about the customer’s journey. Make sure you have 
your welcome, abandoned cart and post-purchase automation 
programs in place and ready to roll. During the crazy season, giving 
your customers as smooth a journey as possible will guarantee their 
loyalty in the post-holiday period and beyond.

Those lucky dotmailer customers out there will be able to fast-
track this process thanks to our amazing Professional Services team. 
Using credits, select from a wide range of services to help you 
build anything from templates to automation programs. For more 
information, check in with your Account Manager today, and get 
ahead of the game!

Conclusion

In this lookbook we’ve shown you some of our favorite designs from 
the 2017 holiday season. Every one of them embraced the festivity and 
delighted customers with their creativity. We hope they’ll inspire you 
this holiday period as much as they’ve inspired us!

And don’t forget – it doesn’t stop there. No matter the time of year, 
always look at the work going on around you. Inspiration is everywhere. 

Plan today, implement tomorrow 
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Get in touch with our team in one of  
our offices around the world.

AUSTRALIA

Melbourne
385 Bourke Street – 
Level 39
Melbourne,
VIC 3000
+61 3 8459 2153

Sydney
Suite 1404,
167 Macquarie Street – 
Level 13,
Sydney, 2000
+61 2 8015 6275.

UK

London
No.1 London Bridge
London
SE1 9BG
+44 (0)20 8662 2762

East Croydon 
20th Floor, No 1 Croydon
12-16 Addiscombe Road
Croydon
CR0 0XT
+44 (0)20 8662 2762  

Manchester
10th Floor, St James 
Tower, Charlotte Street
Manchester, M1 4DZ
+44 (0)161 618 1070

USA

New York
333 7th Avenue, Floor 18,
New York
NY 10001
+1-212-971-9408

Los Angeles
12655 W Jefferson Blvd,
Unit 04-152, Los Angeles
CA 90066
1-212-971-9408

Rest of the world

South Africa
Floor number 6, Suite 602 
No. 2, 76 Regent Road
The Point Centre, 
Sea Point
Cape Town 8060
+27 79 517 6357

Belarus
Suite 433 
2 Talbukhina Street
Minsk
+375 17 336 69 69


